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INDRA PROVIDES THE SPANISH ARMY WITH THE MOST ADVANCED 
HELICOPTER SIMULATOR IN EUROPE 

 
 

 The new NH90 simulator dramatically reduces training times, bolstering safety and saving 
huge costs 
 

 Indra redoubles its international leadership in a global military simulation market which has 
grown steadily in recent years and generated 10.8 billion dollars in 2017 
 

 Indra stands as the company best suited to meet the training system acquisition needs of the 
13 countries that use this helicopter  

 

 The NH90 simulator forms part of the Army Helicopter Simulation Center, which has 11 
networked simulators 

 
 
Madrid, October 25, 2019.- Indra, one of the leading multinational technology and consulting companies, 
has delivered the most advanced helicopter flight simulator in Europe to the Spanish Army. It is the NH90 
training system, which contributes to the training of pilots of the three army corps and has been installed 
at the Héroes del Revellín base in Agoncillo (La Rioja, Spain) as part of the Helicopter Simulation Center 
(CESIHEL) of the Aviation Academy of the Spanish Army (ACAVIET).  
 
The official reception of the system took place this morning in an act chaired by the General Director of 
Armament and Material (DIGAM), Admiral Santiago Ramón González, in the presence of the Logistic 
Support Command Chief of the Spanish Army (JEMALE), Lieutenant General Ramón Pardo de 
Santayana, various Army commanders, and the General Director of Indra, Ignacio Mataix. 
 
The NH90 simulator is Indra's new "crown jewel" in simulation. With its launch, the company strengthens 
its position in the global military simulation market that has grown steadily in recent years and in 2017 
generated around 10.8 billion dollars. 
 
Indra is positioned ahead of its competitors as a candidate to meet the training needs of the 13 countries 
and 18 users who have the NH90, both in Europe and the rest of the world.  
 
The use of synthetic training systems is essential in preparing pilots of an aircraft equipped with the most 
complex systems, greatly reducing training times and increasing safety while lowering costs.   
 
Indra's simulator recreates with maximum fidelity and realism all the missions in which a military pilot can 
participate. It has been specially designed for tactical training. On board, pilots can prepare for real 
operations before carrying them out in their deployments. 
 
Remote virtual network training 
 
This new system will be integrated into the Army's simulator network, allowing its pilots to carry out joint 
training missions with other helicopter simulators found in other army bases such as the CH-47D 
Chinook, the AS532 Cougar, the EC135 or the EC665 Tiger attack helicopter. 
 
This means all the pilots will share the same scenario and can train together, regardless of being 
separated by hundreds of kilometers. 
 
The new system represents a decisive commitment to innovation and development of proprietary 
technologies by the Spanish Ministry of Defense. It ensures top-quality training for pilots of this 
multipurpose helicopter, the most advanced of its kind in the world, as it is an aircraft designed to carry 
out missions ranging from tactical transportation and medical evacuation, to special operations, and 
naval, antisubmarine and electronic combat. 
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About Indra 
 
Indra (www.indracompany.com) is one of the leading global technology and consulting companies and is 
a technology partner for the key business operations of its clients worldwide. It is a leading global supplier 
of proprietary solutions in specific segments of the Transportation and Defense markets, and a leading 
company in digital transformation and Information Technology consulting in Spain and Latin America 
through its subsidiary, Minsait. Its business model is based on a comprehensive offer of its own products, 
with an end-to-end approach, high-value and a high innovation aspect. In 2018 financial year, Indra 
achieved revenue of 3.104 billion, with 43,000 employees, a local presence in 46 countries and business 
operations in more than 140 countries. 
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